Digital Ad Operations Associate (Ad Trafficker)
Objectives:

· Manage key lifecycle stages of digital media campaigns from creative asset testing and QA, to trafficking, troubleshooting, maintenance and optimization.

· Work closely with members of the Media, Creative and Account Service teams to maintain digital ads on all digital media plans.

Primary Responsibilities: 

· Perform ad insertions, order trafficking, campaign monitoring, and quality assurance testing of digital ad creative to ensure correct functionality and compliance to IAB

· Traffic ads and manage client trafficking efforts utilizing 3rd party ad servers (i.e. Eyeblaster, Atlas, etc.) or via publisher’s site served systems

· Traffic ads, including accurate delivery, targeting and creative testing among other details associated with the successful launch of a digital campaign

· Troubleshoot and act as primary point of contact for all ad server and our publisher ad serving problems

· Communicate and provide clarity for digital ad ops business rules and policies

· Use internal workflow systems to communicate with the Media, Creative and Account Service teams and facilitate ad campaign launches

· Interact and coordinate with internal departments to obtain and test ad creative and ensure successful campaign delivery

· QA creative submissions and ad banners, troubleshooting issues that may occur while the campaigns are in progress

· Execute change requests and revisions to ad campaigns in a timely fashion to meet campaign deadlines

· Responsible for filtering and/or responding to all creative submissions, status requests and requests to expedite ad ops/trafficking requests and other related work, projects or initiatives as deemed necessary by the Digital Project Manager and/or Director

· Role requires the daily use of Eyeblaster MediaMind, the state-of-the-art third-party adserving system as well as other possible adserving systems, for trafficking, tracking campaign delivery, investigating discrepancies, optimizing delivery, and reporting campaign launch progress.

· Work/deal with challenging publishers, diffuse escalated situations and determine solutions that meet the agency and advertisers needs

· Proactively problem solve ad serving issues

Skills:

· Technical aptitude

· Strong problem solving skills

· Excellent organizational skills
Requirements & Qualifications:

· Bachelors degree

· Previous work experience in online advertising, experience with a digital agency a plus

· Experience trafficking and supervising the trafficking of creative assets into 3rd party ad serving systems and via publisher’s site served systems, including rich media 

· Ability to multi-task and prioritize multiple assignments with extreme attention to detail

· Must be able to work with a high degree of accuracy, and function quickly in a fast-paced, deadline-oriented environment

· Must be able to work independently and in a team environment, and be able to interact effectively with other team members, management and publishers

· Knowledge of rich-media providers such as Eyeblaster, Pointroll, etc.

· Industry knowledge of third-party ad serving programs, network targeting and rich media vendors

